The reason I’m writing is because I am far more coherent as a writer than a speaker.  I would have wanted to meet with both of you to discuss this but I felt it would be better to meet later on when we’re all prepared to tackle the problem than deal with not being able to handle it at that awkward moment.  
Right now, I am very much convinced about my interest in getting transferred to another account after the Media Review.  It occurred to me just recently that I may not be the right person to handle J&J….  for the following reasons :
First and foremost, I don’t  see myself growing professionally with the account.  I don’t find J&J challenging enough to sustain my concept of client-servicing like we did with SMART.  The only time I ever got challenged by my job as part of the J&J team  was when I presented Internet Advertising.  Afterwards, I was downsized to the level of a mechanical hand doing the traditional activities of the account.  I filed, prepared plans, faxed CEs, prepared competitive reports and monitored missed spots.  I feel I’m being confined to a box.  I have to make proposals according to the set format.  I can’t do anything outside the bounds of  tradition.  I always have to do things the J&J way.  It’s hard to think up ideas other than the given because I always get edited at the end of the day.   When I did the PBA analysis, I was told not to include the CTARPS because they're not really necessary.  The ratings would do.   When I raised the importance of CTARPS in evaluating the efficiency of the programs costwise, I was told to call J&J and find out if client would like to include them.  When the client agreed to have the CTARPS, that was the only time I was permitted to include them in my report.  

Whatever happened to my brain cells?  When I landed J&J, I felt so proud because it was a big-time account.  I heard it was far easier to handle compared to SMART and the budget was overflowing.  I guess I rejoiced too soon.  I wasn’t absorbed by the group as an extra mind but as an extra hand.

Second, I am not so clear now on what my job entails.  As of the moment, I function as a Media Planner and a secretary.  Jenny, I respect your status in the group and I have no problems with doing things important to our brands as long as they’re reasonable.  However, I’m not comfortable with your habit of telling me to page and call people for you.  I have things to do too as a planner which I deem are as important as what you do. I could probably help you with that when I’m not busy but please not when I’m printing or beating deadlines.   

Third, I’m not comfortable with the manner by which I am summoned which happens quite frequently.  I understand my status in the group.  I am a subordinate.  Recently promoted from being a trainee.  But it doesn’t give anyone any right to summon me like I’m a servant.  Jenny, I have no idea if you listen to yourself whenever you call me in front of suppliers but I feel the manner is derogatory.  I have worked directly with an AVP before in my former job and I was never summoned in that particular manner.   I may just be a media planner in your eyes but only because I entered your industry quite late.  I have three years of great research experience in my bag but I never let that get in the way of my relationship with people who don’t.  

 I don’t expect you both to understand me at this point.  For all I know, you could dismiss this as something really petty.  I may be overreacting in your thoughts but I stand firm on my personal understanding of the issues I raised above.  I apologize for being blunt but that is the fastest way to resolve the problem.  I cannot allow my repulsive behavior everytime these things happen to get in the way of my work as a service provider.  J&J is an important account of Lintas and it deserves my full concentration.  If I cannot give it my best, I’d rather step aside for someone who could.

